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SP3 Search statistics
Monthly SP3 query impressions

Monthly SP3 organic pageviews

Green > 110%
Red < 90%

• We saw a drop in impressions against the 6 month 
average for a number of countries but positively not the 
major regions France, India, Germany, Spain, UK and 
USA. 

• Looking at organic pageviews this had the largest 
increase in India, possibly due to the PPC campaign there 
causing increased interest and therefor more organic 
traffic as well as the paid traffic.

• UK saw an increase in both organic searches and organic 
pageviews. Most likely as a result of the influencer videos 
generating more interest. 
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